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The Problem: Generic

Campaigns, Low Engagement

Without the right data, your marketing
campaigns can feel like throwing a load of
stuff at the wall and waiting to see what sticks.
If your emails, ads, and promotions don’t
speak directly to your customers’ preferences,
it’'s no wonderyour engagement and
conversion stats are falling short.

How We Can Help

Customer
Behaviour Analysis:

We'll help you analyse your
customer base by
segmenting them based on
behaviour, purchase history,
and preferences. This will
allow you to send highly
targeted campaigns that
align with theirinterests.
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Challenge: Struggling to
Personalise Customer Interactions

Struggling to Personalise Customer
Interactions? Let's Change That.

Ine-commerce, generic marketing campaigns just don’t cut it
anymore. Customers expect personalisation—and when they
don’t getit, you'll notice lower engagement, fewer conversions,

and missed opportunities.

e The solution: Develop a
Customer Data Strategy

At assimil8, we help businesses like yours build

a customer data strategy that uses insights
effectively to personalise every interaction.
We'll work with you to understand what's
driving your audience, collect valuable data,

and use it to create campaigns that resonate
with the right people at the right time.

Tailored Marketing
Campaign Automation:

We can create an automated
marketing systemthat sends
personalised messages
based on customer actions
—like abandoned carts,
product browsing,

orrepeat purchases—
keeping your marketing
relevant and timely.

Data-Driven Campaign

03 Optimisation:

With the right customer
data strategy, we'llhelp

you optimise ongoing
campaigns. Using insights
from pastinteractions, we
can adjust the tone, timing,
and offers to improve overall
engagement and
conversion rates.

Personalised Better Improved
Benefits Marketing Engagement Conversion Rates
Let’s Talk! If you're ready to personalise your customerinteractions
‘ and see realresults, getin touch, and we’ll show you how a data-driven

approach can transform your marketing.



